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PRESS RELEASE 

 

Success story 

 

Faster, better and more efficient: Carlsberg 

Marston’s Brewing Company invests in 

sustainable KHS systems  

 

• KHS investment part of extensive series of upgrade projects at 

CMBC’s Northampton brewery 

• 65% of brewery’s small multipacks already in production as Nature 

MultiPack Snap Packs at the end of 2022  

• Investments expected to achieve considerable reduction in water 

usage at brewery and help reduce plastic in packaging  

 

Dortmund/Northampton (UK), January 10, 2024 – By investing the 

equivalent of over €11.5 million in the modernization of its filling and 

packaging equipment at its Carlsberg Brewery in Northampton, 

Carlsberg Marston’s Brewing Company (CMBC) is taking action to help 

make its production operations more sustainable. With the energy-

efficient, high-performance Innofill Can DVD filler and resource-

conserving Innopack Kisters Nature MultiPack (NMP) packer, two new 

KHS machines are to take on a key role at the brewery. They will 

improve production while reducing expected water consumption and 

use of plastic in packaging by increasing capacity for the clever Snap 

Pack Nature MultiPack, an innovative, sustainable secondary packaging 

system co-developed by KHS and Carlsberg Group. 

 

“Energy-efficient lines and machines and safe, environmentally-friendly 

packaging systems are key components of our sustainability strategy,” says 
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Edgar-George Petsche, executive vice-president of Market Zone Europe at 

KHS. “With this latest investment in our pioneering packaging system and the 

trust shown in our flexible can filler, we’re proud to be helping to responsibly 

protect our climate together with CMBC as their reliable partner.” Nature 

MultiPack, successfully marketed by CMBC as Snap Pack in the UK, turns 

beverage cans into a stable pack using just a few dots of adhesive. Since 

Snap Pack was launched in the UK five years ago, by the end of 2022 65% 

of small multipacks from the brewery in Northampton were being packaged in 

Snap Pack format. This now makes it the packaging style most used by the 

brewery for multipacks of four and six cans, including for popular beers such 

as Carlsberg Danish Pilsner, San Miguel, Birrificio Angelo Poretti and 

Brooklyn Pilsner, to name but a few of the company’s well-known brands. 

 

Increased capacity 

CMBC’s recent investment in a further Innopack Kisters NMP packer, now in 

its second generation, enables the number of packs produced to be doubled 

thanks to its increased capacity of up to 108,000 cans per hour. Once fully in 

use across all multipacks from the brewery, CMBC’s Snap Pack will reduce 

the business’s plastic usage by up to 76% compared to its previous 

multipacks by eliminating the need for plastic rings.  

 

KHS’ new universal adhesive will also be in use on the high-performance 

NMP packer. The implemented one-fits-all solution enables beverage 

companies to produce the perfect NMP for all standard formats and sizes. It 

works on practically all outer coatings on both aluminum and tin cans.  

 

Lower water consumption on the new KHS filler 

In the filling section the equally proven technology of the Innofill Can DVD 

boosts efficiency and operational reliability on the line. The Innofill Can DVD 

will work in combination with the FS14 can seamer from the Swiss Ferrum 

company, which features a double lid infeed.  
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Besides its output of up to 90,000 cans per hour holding 0.33, 0.44 or 0.5 

liters, the flexible KHS filler is convincing with its extremely small hygiene 

zone that ensures an optimum, targeted flow of sterile air through the 

sensitive area. 

 

Across the three machines CMBC is investing in to upgrade the brewery, 

including the two KHS machines, it is estimated that water consumption 

could be decreased by up to 10% annually. This amounts to a reduction of 

around 18 million liters every year.  

 

Global commitment to sustainability 

These upgrades to its production systems are part of CMBC’s ongoing efforts 

towards becoming more sustainable. The UK brewer has set ambitious 

targets with its Together Towards ZERO and Beyond ESG strategy. These 

include ZERO carbon emissions and more efficient water consumption of two 

hectoliters per produced hectoliter of beer at all of its breweries by 2030.  

Paul Davies, CEO of CMBC, explains: “We take our responsibility as a 

brewer very seriously and ensuring we reduce our impact on the planet is a 

hugely important part of this. This major investment of more than £10m 

[equivalent to €11.5 million] in Northampton demonstrates our clear 

commitment to eliminating packaging waste, reducing water waste and 

improving efficiency at our breweries. 

 

“By taking ambitious action now, we can deliver on our sustainability goals 

and enable even more of our innovative Snap Pack multipacks to make their 

way to consumers.” 

 

For more information go to:  

www.khs.com/en/media 

 

http://www.khs.com/en/media
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Subscribe to our newsletter at: 

https://www.khs.com/en/media/publications/mailing-and-

newsletterservice 

 

Pictures and captions 

(Source: KHS Group, Carlsberg Marston's Brewing Company ) 

 

Image download: https://khs.dphoto.com/album/oe0tcl 

 

Picture captions  

 

Innofill Can DVD (Source: KHS Group) 

The proven technology of the Innofill Can DVD boosts efficiency and 

operational reliability on the line and will be installed at the brewery in 

combination with the FS14 can seamer from the Swiss Ferrum company that 

features a double lid infeed. Across the projects being invested in at the 

brewery, it is estimated that water consumption could be reduced by up to 

10% annually. 

 

CMBC’s Northampton brewery  

(Source: Carlsberg Marston's Brewing Company) 

Snap Pack Nature MultiPack is now the packaging style most used by CMBC 

at its brewery in Northampton for multipacks of four and six cans, including 

for popular beers such as Carlsberg Danish Pilsner, San Miguel, Birrificio 

Angelo Poretti and Brooklyn Pilsner, to name but a few of the company’s 

well-known brands. 

 

Paul Davies (Source: Carlsberg Marston's Brewing Company) 

Paul Davies, CEO of CMBC, explains: “We take our responsibility as a 

brewer very seriously and ensuring we reduce our impact on the planet is a 

hugely important part of this. This major investment of more than £10m 

https://www.khs.com/en/media/publications/mailing-and-newsletterservice
https://www.khs.com/en/media/publications/mailing-and-newsletterservice
https://khs.dphoto.com/album/oe0tcl
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[equivalent to €11.5 million] in Northampton demonstrates our clear 

commitment to eliminating packaging waste, reducing water waste, and 

improving efficiency at our breweries. 

 

“By taking ambitious action now, we can deliver on our sustainability goals 

and enable even more of our innovative Snap Pack multipacks to make their 

way to consumers.” 

 

Edgar-George Petsche (Source: KHS Group) 

“Following the brewery’s first investment in 2018, we’re delighted to be able 

to again set standards with this renewed procurement of our pioneering 

packaging system. Together with our flexible can filler, CMBC is now 

perfectly equipped to achieve its sustainability targets,” explains Edgar-

George Petsche, executive vice-president of Market Zone Europe at KHS.  

 

Snap Pack (Source: Carlsberg Marston's Brewing Company) 

Since its launch five years ago, the share of the Nature MultiPack – 

successfully marketed by Carlsberg as Snap Pack – rose to 65% of small 

multipacks packaged by CMBC at its brewery in Northampton by the end of 

2022. 
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About the KHS Group 

The KHS Group is one of the world’s leading manufacturers of filling and packaging 

systems for the beverage and liquid food industries. Besides the parent company (KHS 

GmbH) the group includes various subsidiaries outside Germany, with production sites in 

Ahmedabad (India), Waukesha (USA), Zinacantepec (Mexico), São Paulo (Brazil) and 

Kunshan (China). It also operates numerous sales and service centers worldwide. KHS 

manufactures modern filling and packaging systems for the high-capacity range at its 

headquarters in Dortmund, Germany, and at its factories in Bad Kreuznach, Kleve, Worms 

and Hamburg. The KHS Group is a wholly owned subsidiary of the SDAX-listed Salzgitter 

AG corporation. In 2022 the KHS Group and its 5,002 employees achieved a turnover of 

around €1.291 billion. 
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Fax: +49 251 6255 6119 
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KHS GmbH 
Eileen Rossmann 
(external media consultant) 
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